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FOR IMMEDIATE RELEASE
BIGCHAMPAGNE TO INTEGRATE YAHOO! MUSIC DATA INTO ONLINE CHARTS
BigChampagne Will Incorporate Streaming and On-Demand Media from Yahoo! into Nationally Syndicated Charts
BigChampagne Provides Yahoo! Programmers with Information on the World’s Largest Online Music Audience
Beverly Hills, CA (June 20, 2005) - BigChampagne Online Media Measurement today announced that they will incorporate information from Yahoo! Music, the web’s number one music destination, into BigChampagne’s influential syndicated chart reporting on the world’s most popular online music.
New offerings from BigChampagne will include branded Yahoo! Music charts as well as integrated tools for exploring the relationship between online consumption and traditional outlets.  
BigChampagne subscribers in the radio and recording industries will have unprecedented analytic tools for comparing what’s on the airwaves with what’s popular online -- by market, by format and by station.  Additional information from BigChampagne’s strategic partner Nielsen Entertainment includes in excess of 100 million song detections annually on more than 1,200 radio stations in over 130 markets in the U.S.  Information from BigChampagne and Nielsen BDS power online music charts in Billboard Radio Monitor.

Under the terms of the agreement, BigChampagne will share with Yahoo! Music proprietary information about the most popular artists and songs online, giving the music portal additional empirical information about what online music fans want, by market and by format.

"The airplay on Yahoo! Music has been moving the needle on music sales and awareness for quite some time now,” says Jay Frank, head of Programming and Label Relations for Yahoo! Music.  “BigChampagne's new offering is a great new way for the music industry to truly aggregate what today's online music listener enjoys and how they are truly impacting the marketplace."
“Every day, BigChampagne analyzes data from millions of consumers to get a look around the corner,” BigChampagne CEO Eric Garland said. “Our company is focused on early insight into the often subtle relationship between impressions and response from the marketplace.  Nowhere is that response more immediate, leading and predictive than among Yahoo! Music fans.  Yahoo! Music’s focus on tomorrow’s music today makes them an indispensable element of BigChampagne’s online media measurement.  Features like the groundbreaking ‘Who’s Next?’ program have proven that time and again.”

Yahoo Music is the number one music destination on the web.  BigChampagne is the leading provider of analysis of the digital music revolution, starting with the original Napster community more than five years ago.  
-more-
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About Yahoo! Music

Yahoo! Music (http://music.yahoo.com) offers user the most comprehensive music-related content, features and information available online. Yahoo! Music provides a wide selection of streaming audio, the Web's largest collection of music videos, Internet radio, exclusive artist features and music news covering all genres of music to Yahoo! visitors. Yahoo! is also home to Musicmatch, which offers music software and services to help users manage, enjoy and buy music that best matches their unique tastes.

About BigChampagne

BigChampagne Online Media Measurement (http://www.bigchampagne.com) is a leading provider of information about online media consumption and the analytic tools for measuring the impact of marketing impressions online and off.  Since the company’s launch in 2000, BigChampagne has become a nexus for intelligence about media consumption. In strategic partnership with Nielsen Entertainment, the company aggregates and analyzes information about media of all types, from a wide variety of sources for download and “streaming” music online, as well as terrestrial radio.  In short, the company collects information about how and where people enjoy popular music, movies and other media, and then analyzes the information to tell customers what titles are most popular, who’s interested, and why.
BigChampagne is a privately held technology and market research company, specializing in online music. BigChampagne pioneered the concept of peer-to-peer (P2P) measurement starting with the popular Napster community, and is today an industry standard online media research tool.  BigChampagne’s customers and subscribers include MTV, major record labels, music publishers, commercial radio stations, artists, managers and other music industry professionals. BigChampagne’s syndication partners include Billboard Radio Monitor, Entertainment Weekly and E! Entertainment Television. BigChampagne has offices in Beverly Hills, CA and Atlanta, GA.     
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